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LONG RIDGE FIRE COMPANY AND UNIVERSITY OF CONNECTICUT-STAMFORD 

STUDENT IMPROVE COMMUNITY FIRE READINESS THROUGH NATIONWIDE 
TOWN/GOWN PROJECT 

Fire Safety Education Efforts and Alarm Installations Supported by First Alert, Campus 
Firewatch and Michael H. Minger Foundation 

 
(Stamford, Conn.) January 30, 2020 – One student has added fire safety to his class schedule 
this spring. To raise awareness about fire and carbon monoxide (CO) safety in the community 
and on campus, Long Ridge Fire Company and a University of Connecticut-Stamford student 
are partnering with First Alert, the most trusted brand in home safety*, along with Campus 
Firewatch and the Michael H. Minger Foundation to participate in the third annual Town/Gown 
Fire Safety Community Service Project. The local Town/Gown Fire Safety Project will kick-off on 
February 3rd throughout Stamford. This student and residents at-large will be able to learn the 
importance of fire safety and work alongside firefighters to properly equip homes with 
combination smoke and CO alarms.  
 
As part of the Town/Gown Fire Safety Community Service Project, Long Ridge Fire Company 
(LRFC) was chosen along with 24 other departments to host community events nationwide. This 
University of Connecticut-Stamford student will work alongside firefighters to conduct home 
safety visits in at-risk communities and install the 100 combination smoke and CO alarms 
donated by First Alert. 
 
“The Town/Gown Project is a great opportunity to further educate our community and students 
about the importance of fire and CO safety, and equip many homes with needed alarms,” said 
President Natasha R. Nau of Long Ridge Fire Company. “Reducing the risk of fatal fires – by 
providing adequate protection – helps make our community stronger and safer.”  
 
Nau detailed that “the Long Ridge Fire Company began garnering community interest at its 
annual open house in October 2019. We showcased the alarms and had a sign-up sheet where 
attendants could provide their contact information. Since then, the LRFC launched a new 
website (www.longridgefire.com) where district residents can register for their alarm installation 
and home safety inspection. Once you submit your form, we will reply via email ASAP to 
coordinate the day/time. If we don’t hear back within a few days, we will give you a call on the 
phone number supplied.” Nau says “the plan is to have one installation/inspection day per week 

http://www.longridgefire.com/


 

 

 

on weekends from February – August (or a total of 28 weeks) where we will try to schedule two 
visits back-to-back on one day.” 
 
According to the National Fire Protection Association (NFPA), three out of four fires occur in the 
home, the very place that most people feel the safest.  
 
“The NFPA reports when a home does have working smoke alarms, it cuts the fatality risk of 
home fires in half,” said Tarsila Wey, director of marketing for First Alert. “Smoke alarms are one 
of the best, and easiest, solutions to enhance home safety. And, by partnering with Campus 
Firewatch and the Michael H. Minger Foundation for the Town/Gown project, we are able to 
both educate communities about fire safety and install alarms for a long-lasting impact.” 
 
“Collaboration between students, fire departments and universities works to create a stronger, 
safer community,” said Ed Comeau, founder of Campus Firewatch. “Enabling students to learn 
fire safety by doing fire safety provides an important life skill for them and those around them.” 
 
“Gaining real-world knowledge with regard to smoke and CO alarm placement and maintenance 
is an invaluable opportunity for these students,” said Gail Minger, president of the Michael H. 
Minger Foundation. “The Town/Gown project truly offers a unique volunteer opportunity to both 
support the community and work with fire safety professionals in a capacity many would not 
otherwise experience.” 
 
Fire Safety Do’s and Don’ts 
In order to protect what matters most in the event of a fire or CO emergency, Long Ridge Fire 
Company recommends careful preparation and planning: 
 

• Do: Check where your alarms are placed. The U.S. Fire Administration and NFPA 
advise that homes have smoke alarms installed inside every bedroom, outside each 
sleeping area and on every level of the home, including the basement. For CO alarms, 
homes should have at least one alarm on each level and one in or near every sleeping 
area.  

• Don’t: Install it, then forget it. Smoke alarms don’t last forever and should be replaced 
every 10 years. And don’t assume your alarm is working properly; test it monthly and 
change the batteries at least once a year or if a low battery chirp occurs. Alarms with a 
10-year sealed battery provide hassle-free protection, eliminating the risk of forgetting to 
change the batteries or having an alarm deactivated due to battery removal.  

• Do: Make and practice an escape plan. It is essential to plan an emergency escape 
route and practice it at least twice a year. This ensures that everyone knows how to 
evacuate the home safely and where to meet, in the event of an emergency.  

 
To learn more about fire and CO safety, visit the First Alert website at www.firstalert.com, the 
Campus Firewatch website at www.campus-firewatch.com or the Michael H. Minger Foundation 
at www.mingerfoundation.org. You also can follow the Town/Gown Fire Safety Community 
Service Project on Twitter and Facebook via #TownGownFire.  
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*First Alert Brand Trust Survey, February 2018 – Results are based on the responses of 1,000 adults, ages 25 and 
older, living in the United States who completed an online survey, February 15-19, 2018. Results are statistically 
significant at a 95 percent confidence level and can be generalized to the entire adult population in the United States 
within those statistical parameters. For more information or a copy of the complete survey results, contact Tim Young 
at LCWA: 312/565-4628 or tyoung@lcwa.com. 
 
About Campus Firewatch 
Campus Firewatch is a social entrepreneurship focused on helping to save lives at our nation’s campuses. For more 
information, visit http://www.campus-firewatch.com. Facebook | Twitter @campusfirewatch 

About Michael H. Minger Foundation 

The Michael H. Minger Foundation was formed following the death of Michael Minger in a residence hall fire. The 

Foundation focuses on fire safety for all students, including students with special needs such as physical, sensory 

and cognitive disabilities. More information is available at www.mingerfoundation.org or on Facebook 

at facebook.com/mingerfoundation. 

About BRK Brands, Inc. 

BRK Brands, Inc. (Aurora, IL), is a fully owned subsidiary of Newell Brands. For more than 60 years, BRK Brands, 

Inc. has been the manufacturer of First Alert®-branded home-safety products, the most trusted and recognized safety 

brand in America. BRK® Brands designs and develops innovative safety solutions including Tundra™ Fire 

Extinguishing Spray, Onelink by First Alert smart home products, a comprehensive line of smoke alarms, carbon 

monoxide alarms, fire extinguishers and escape ladders to protect what matters most.  Such products are also 

marketed under the BRK Electronics® brand, The Professional Standard for the builder and contractor 

audiences.  BRK Brands, Inc. products are found in more than 30 countries worldwide.  For more information, visit 

http://www.firstalert.com, http://www.brkelectronics.com or http://www.newellbrands.com.  

About Newell Brands 
Newell Brands (NASDAQ: NWL) is a leading global consumer goods company with a strong portfolio of well-known 
brands, including Paper Mate®, Sharpie®, Dymo®, EXPO®, Parker®, Elmer’s®, Coleman®, Marmot®, Oster®, 
Sunbeam®, FoodSaver®, Mr. Coffee®, Graco®, Baby Jogger®, NUK®, Calphalon®, Rubbermaid®, Contigo®, First 
Alert®, and Yankee Candle®. For hundreds of millions of consumers, Newell Brands makes life better every day, 
where they live, learn, work and play. 
 
Additional information about Newell Brands is available on the company’s website, www.newellbrands.com. 
 
©2019 BRK Brands, Inc., Aurora, IL 60504. All rights reserved. 
BRK Electronics® is a registered trademark of BRK Brands, Inc., Aurora, IL 60504. 
Nasdaq® is a registered trademark of The Nasdaq Stock Market, Inc. 
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